


Nigeria is on its match to the digitisation of 
Television signal in line with the Interna-
tional Telecommunications Union (ITU) Re-
gion-1 agreement GE-06.

Impassioned by the zeal to deliver on its mandate, 
the NBC is driving the process diligently within the 
limits of available funds.Even in the face of daunting 
challenges, the NBC is strategizing with the role out 
of six states spread across the geo-political landscape 
of the country viz, Enugu in the Southeast, Kaduna 
in the Northwest; Gombe in the Northeast; Kwara 
in the North Central; Delta in the South-South and 
Osun in the Southwest, and that is after successfully 
testing the waters in Jos, Plateau State in April 30 of 
2016 and the Abuja launch in December 22, 2016.

The phenomenon of digitisation is not just about 
transiting from Analogue to Digital Television, it 
comes with many benefits accruing to the makeup 
of the society.

To the Broadcasters or channel owners; new chan-
nels and wider coverage (eyeballs), save cost on op-
erations -- this translates to more revenue and audi-
ence measurement.

And to the viewers or the public; wider choice of TV 
channels, better picture quality & sound, New Ancil-
lary Services (EPG), Interactive Services (PVR, PVOD) 
and Multiscreen (mobile handheld devices).

As for the Regulators/Government, it promises Sin-
gle Frequency Network (SFN), Digital Dividend, Dig-
ital Access Fee, and an avenue for job creation. It 
is a win-win situation. Gradually but surely, all the 
states of the country will have their turn to launch 
the transition. Analogue Switch Off is expected when 
each state would have achieved 90-95% coverage 
of TV households. There should be no fear or rush in 
the acquisition of STB’s until it gets to the respective 
states; this is to ensure that members of the public 
are not unduly fleeced.

FROM THE 
PUBLISHER

www.freetv.ng

Rajiv Mekkat
Chief Executive Officer
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As a new day dawns with its package of varied vicissitudes of 
life, here we are again with a new edition of your quarterly 
Broadcast Journal – FreeTV, promising stories that will make 
interesting reading while giving you insights and knowledge 

on the progress of Nigeria’s Digital Switch Over as well as other in-
dustry activities.

Abuja DSO has been successfully launched and we will bring you the 
pre-event and post-event activities.

The National Broadcasting Code is due for a review. Stakeholders 
gathered at the ancient city of Kano to make inputs to the proposed 
6th edition. It was a family meeting as the regulator, the NBC, in-
volved almost all its former DGs, Secretaries of the Commission and 
Directors.

While in Kano, we had the privilege of speaking with the Driver-in-
Chief of Nigeria’s DSO who is the NBC’s DG, Ishaq Modibbo Kawu, 
on the journey so far. He was his very articulate self as he also com-
memorated one year on the seat of DG on the 25th of May.

We have several local and international stories that point to the di-
rection of the digital age and the various ways of accessing the new 
media as well as daunting challenges that beset the industry around 
Africa.

All these and more await you as you flip through the pages.
Happy reading. 
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AS PRESIDENT BUHARI SWITCHES ON 
DIGITAL BROADCASTING IN ABUJA 
 Nigeria to Rake in $400m Annually
By Ebuwa Maureen

The Broadcast industry wit-
nessed a new phase as 
President              Muham-
madu Buhari switched on 

Digital Broadcasting in the Fed-
eral Capital Territory (FCT) Abuja.
The switch-on which took place 
at the Pinnacle Broadcast Cen-
tre, Mpape, was performed by 
the Vice President, Professor Yemi 
Osibanjo, who represented the 
president. The Hon. Minister of 
Information and Culture Alhaji 
Lai Mohammed, other Ministers 
of the Federal Republic, Chair-
man, Senate Committee on In-
formation and National Orienta-
tion; Senator Suleiman Adokwe, 
Chairman, House Committee on 
Information and National Ori-
entation; Hon. Olusegun Dokun 
Odebunmi were also part of the 
historic ceremony in Abuja. 

Religious leaders, members of 
the Diplomatic Corps, past Di-
rectors General and Directors of 
the NBC, Directors General of the 
NTA and VON, Managing Direc-
tor of NIGCOMSAT, local chan-
nel owners in the FCT, CEO’s of 
broadcast stations, Set-Top-Box 
manufacturers as well as other 
stakeholders in the broadcasting 
industry were also in attendance.

President Buhari stated that he 
was very pleased to be a part of 
the Abuja Digital Switch-Over in 
television broadcasting.  He noted 
that the significance of the event 
could not be lost on the world as 
the digital switchover becomes a 
reality in the capital city of Afri-
ca’s largest economy and most 
populous black nation.
‘‘The successful launch of the pi-

lot scheme in Jos, in April, has 
clearly demonstrated the gains 
of Digital Switchover. I am told 
that viewers in the pilot state 
are able to enjoy 15 free chan-
nels covering news, sports, 
music and business. The local 
industry is already experienc-
ing a boost from the new vista 
in digital economy, with sever-
al indigenous companies now 
manufacturing Set-Top-Boxes. 
Indeed, I am told that many of 
the Set-Top-Boxes we are using 
for this Abuja switchover were 
produced in Nigeria’’. 

The President noted that doors 
opened by the digital transi-
tion, would liberalise access to 
and increase the versatility of 
media information, interactive 
programming, two-way data 
exchanges, mobile reception of 
video, internet and multimedia 
data, adding that the opportu-
nities that this will provide can 
only be limited by the imagina-
tion.

He reiterated, that government 
was irreversibly committed to 
meeting the June 2017 dead-
line for the switchover in the 
West African sub- region and 

the roll-out of the DSO in 
all the states of the fed-
eration. He appealed to 
all state and local gov-
ernments to be active-
ly involved in the project 
because of the obvious ad-
vantages. 

The Hon. Minister of In-
formation and Culture, 
Alhaji Lai Mohammed in 
his address stated, ‘‘This 
is a follow up to the suc-
cessful launch of the DSO 
in Jos earlier this year. We 
are now going into full 
gear to launch across the 
rest of the country and to 
commence switch-off. Let 
me use this opportunity to 
reiterate government’s un-
wavering commitment to 
meeting the set deadline 
of June 2017, of transiting 
from the analogue to digi-
tal broadcasting in Nigeria. 
The DSO train that took off 
in Jos has now arrived in 
Abuja, from where it is set 
to move to other parts of 
the country unhindered’’. 

The Minister commended 
the National Broadcasting 
Commission (NBC), the 
driver of the process for 
bringing the country to this 
point of switching on digi-
tal transmission in the FCT.

He pointed out that, ‘‘to-
gether we will make Nige-
ria greater and better, as 
we democratise the access 
to digital broadcasting’’.
The DG NBC, Alhaji Mod-

ibbo Kawu while welcoming the 
visitors to the event said “We 
have gathered here at the Pin-
nacle Broadcast Limited’s trans-
mission centre, to commence 
the official switch on of Digital 
Broadcasting in the Federal Re-
public of Nigeria, as well as the 
long journey that would switch 
off Analogue transmission in our 
country. While the story of the pi-
lot phase of the digital switch on, 
commenced in Jos, Plateau State 
in April 2016, our Federal Capi-
tal Territory of Abuja is effectively 
the site of the REAL point of em-
barkation for this exciting new 
phase in broadcasting’’.

He added ‘‘I want to place on 
record the incredible support 
that the National Broadcasting 
Commission has received from 
President Muhammadu Buhari, 
to ensure the success of the digi-
tisation process in Nigeria. The 
President directed that funds 
seized from the Commission be 
promptly released to facilitate 

our work. Not only that, our 
work has taken place within 
the vision that President Bu-
hari laid for a digital econ-
omy in Nigeria. He had en-
visaged an economic process 
driven by Nigeria’s very cre-
ative young people; arguably 
the most dynamic and most 
creative on the African con-
tinent today. At the NBC, we 
have placed the digitisation 
process within the broad am-
bits of President Muhamma-
du Buhari’s vision’’.

The NBC boss stressed that 
the most important point that 
all must ruminate over, was 
that the Commission has a 
timeline of June 2017, to 
complete a nation-wide dig-
ital switch over, which pres-
ents a huge logistic and fi-
nancial challenge during the 
current economic climate in 
the country.  He noted that, 
“our plan for success was to 
involve the Nigerian Gover-

nors’ Forum in the next phase 
of the switch on”, adding that 
in the next few months, there 
were plans to switch on six 
states, chosen from each of Ni-
geria’s six geo-political zones. 
He assured the President that 
the National Broadcasting 
Commission will strive to drive 
this historic process to a suc-
cessful conclusion and as well 
sought his continued support 
and that of members of the Ni-
geria Governors Forum and all 
other critical stakeholders for 
Nigeria digital switchover.

.
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The Chairman, Pinnacle Broad-
cast Ltd, Sir. Lucky Omoluwa in 
his remarks welcomed the Pres-
ident and all dignitaries to the 
Pinnacle transmission centre. 
He expressed delight to have all 
present for the Abuja switch on 
while congratulating the NBC 
and stakeholders in the Broad-
cast Industry. He added that the 
government has placed a lot of 
trust and confidence in the digi-
tisation project which has en-
couraged the private sector to 
be involved otherwise the whole 
transition would have remained 
an illusion.
The DigiTeam Chairman, Engr. 
Edward Amana gave an update 
on the DSO journey so far, which 
has brought Nigerians to where 
we are today.
In their goodwill messages, the 
Chairman Senate Committee on 
Information and National Orien-
tation, Senator Suleiman Adok-
we and his House counterpart, 
Honourable Olusegun Dokun 
Odebunmi congratulated NBC 
for a job well done. He add-
ed that the National Assembly 
would give the NBC all the nec-
essary backing needed for the 
digital process and that just like 
the government of the day was 
making effort to ensure that the 
dividends of democracy get to 

the common man, the dividends of 
digitisation would also benefit the 
common Nigerian who will have 
the opportunity to view more chan-
nels at no cost.
The Vice President unveiled the com-
memorative plaque of the Pinnacle 
Broadcast Centre and switched on 
digital transmission in the Federal 
Capital Territory.

The June 17, 2017 deadline for 
transition from analogue to digital 
broadcasting in West African coun-
tries was set by the World Interna-
tional Telecommunications Union 
Council.

With the roll-out, Federal Capital 
Territory residents now enjoy 30 
free to air television channels which 
cover entertainment, sports, news, 
movies and others.

Nigeria previously failed in two at-
tempts to migrate from analogue to 
digital broadcasting, first in 2012 
and in 2015.

Nigerians would face interrupted 
viewing if it fails to migrate next 
year. According to the Minister of 
Information and Culture, Alhaji Lai 
Mohammed, the broadcast media 
will be raking in $400 million per 
annum through audience measure-
ment.

This, the minister said, is 
apart from thousands of 
job opportunities the switch 
over will usher in.

He added, “The core prin-
ciples of Democracy are 
equality, common partic-
ipation, total access to in-
formation for all citizens, 
economic empowerment 
for all participants in the 
industries and a level play-
ing field for Nigerian com-
panies and entrepreneurs 
to build viable businesses.

By these, we are expecting 
to help diversify our econ-
omy by properly exploit-
ing our great talent and 
creative human and nat-
ural resources, which we 
strongly believe are second 
to none in Africa.” 

The transition, the minis-
ter said, will create a 100 
Billion Naira per annum 
FreeTV distribution net-
work for Nollywood. He ex-
plained “We have watched 
our beloved Nollywood 
move form VHS tapes to 
VCD, to DVD whereas the 
whole world has moved 
to digital consumption of 
content with its attendant 
benefits and democrati-
sation of distribution, we 
have been constrained by 
limited penetration of in-
ternet in our homes. With 
the middleware in our 
STB’s/Receiving equip-
ment, homes will be able 
to buy and watch the lat-
est Nollywood without the 
need for internet. Imagine 
a film released on Monday 
morning being immedi-
ately available to 24 mil-
lion plus households at the 
touch of a button.”

The Annual National As-
sociation of Broadcasters 
conference for 2017 held 
between the 21st and 

27th April, 2017 at the Conven-
tion Centre, in Las Vegas, Ne-
vada, United States of America 
to move for high quality content 
delivery.

The NAB Show is home to the 
world’s largest collection of ven-
dors driving the future of media 
and entertainment from content 
creation to consumption. The 
entire digital ecosystem attends 
the show, including players from 
the Broadcast, Digital Media, 
Film, Entertainment, Telecom, 
Post-Production, Academia, Mo-
bile, Houses of Worship, Adver-
tising, Military, Government, Re-
tail, Security, Sports, Live Events, 
Online Video, IT, Virtual and 
Augmented Reality sectors, and 
so many more.

Nigerian broadcasters also at-
tended the show to meet with 
manufacturers and solution pro-
viders for equipment and other 
broadcast soft and hardware. 
In the process, they got to terms 
with latest technological devel-
opments in the industry world-
wide, discussed partnerships and 
discovered current ways of ap-
plying broadcasting tools.

Among Nigerian broadcasters 
who attended this year’s event 
were the Head of Nigeria’s 
broadcast regulatory body, the 
NBC’s DG, Mallam Is’haq Mod-
ibbo Kawu and NBC Director, Dr. 

BROADCASTERS MOVE 
FOR QUALITY 
CONTENT DELIVERY

Armstrong Idachaba.
The Chairman of Pinnacle 
Communications Limited, 
one of the Signal Distributors 
of Nigeria’s Digital Switch 
Over, Sir Lucky Omoluwa 
and his Head of Legal De-
partment, Mr. Dipo Onifade, 
as well as Engr. Yomi Bolar-
inwa, former DG, NBC were 
also in attendance.

The Chairman of Nigeria’s 
Set-Top-Box Manufacturers 
body, Sir Godfrey Ohuabun-
wa, who is also the GMD of 
Multimesh and a regular at 
the show did not miss this 
year’s edition. And so were 
the Chairman of AIT, Chief 
Raymond Dokpesi Jnr, Engr. 
Tony Uya, their Executive Di-
rector Engineering, Mr Ossa 
Sony Adun, Managing Di-
rector DBN, and Mr Greg 
Odutayo, Managing Director 
R2TV.

The CCNL/FreeTV team was 
made up of Mr. Rajiv Mekkat, 
CEO and Mr. Kalada Wil-
son, Head, Corporate Com-
munications. When viewed 
against the background of 
new possibilities created by 
mobile digital television or 
FM-enabled mobile devic-
es, NAB is helping broad-
casters seize opportunities 
in the digital age. Advanc-
es in technology are giving 
broadcasters opportunities 
to find better, more inno-
vative ways to deliver the 
high-quality content and 

services that local communities 
expect and deserve. From provid-
ing free public service materials 
to assisting in the implementa-
tion of locally-focused communi-
ty service initiatives, to offering a 
number of programmes through 
the NAB Education Foundation to 
support diversity, leadership and 
professional development, NAB 
offers broadcasters a variety of 
programmes to help them grow 
in their careers, promote diversity 
in the workplace and strengthen 
their businesses.

By Kalada Wilson who was in Las Vegas
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MODIBBO KAWU; 
ONE-YEAR OF SIGNIFICANT 
CHANGE

11

President Muhammadu Buhari on the 25th of May 
2016, appointed Mallam Is’haq Modibbo Kawu 
as the Director General of the National Broad-
casting Commission (NBC). A seasoned journalist 

with over 40 years of experience straddling radio, tel-
evision and print, Kawu hit the ground running on his 
resumption at the helm of affairs of the Commission.
It is significant that Kawu came on board at a time when 
Nigeria was beginning the transition of broadcasting 
from analogue to digital format.

Interestingly, before his assumption of of-
fice, the Digital Switch Over (DSO) project 
had been on-going since the constitution of 
the Presidential Advisory Committee (PAC) 
by the then President in 2009 and two 
switch-over deadlines -June 17th, 2012 
and January 1st, 2015 had been missed 
since then. One year after, the DG, against 
all odds, has repositioned and refocused 
the Commission for optimum productivity.  
He has effectively piloted the Switch over 
from Analogue to Digital Broadcasting in 
Abuja.

Kawu’s dexterity and professionalism came 
to play as he navigated the Abuja DSO, 
which followed the success achieved by the 
Jos pilot-city switch-on on 30th April, 2016 
by the Honourable Minister of Information 
and Culture Alhaji Lai Mohammed. Abuja 
was switched on on December 22nd, 2016 
by the President of the Federal Republic of 
Nigeria, represented by the Vice President 
Yemi Osinbajo.  Residents of Abuja now 
enjoy about 30 digital television channels 
while Jos has increased from 15 to 20 chan-
nels under his watch. As a strategic initia-
tive and to keep the public integrated in the 
process, the call centre resources in Abuja 
have been increased from 30 to 60 agents 
with a new toll-free line to serve consumers 
better. The centre is closely monitored with 
training and retraining of agents to meet 
emerging challenges.
Prior to the appointment of Kawu, Pinnacle 
Communications Ltd, one of the signal dis-
tributors licensed by the Commission, had 
instituted a court case against the Commis-
sion. The case which was one of the sour 
factors in the process, stalled the DSO pro-
ject for a while. Kawu on assumption of 
office brokered a peaceful resolution of all 
the contentious issues between the Com-
mission and Pinnacle, resulting in an out 
of court settlement. Pinnacle Communica-
tions was subsequently pivotal to the Abuja 
switch-over process.

Just barely one year in office, Kawu is work-
ing around the clock along with his team 
to achieve the roll out of the DSO in one 
state in each of the six geo political zones. 
The states are Enugu, Gombe, Kaduna, 
Kwara, Osun and Rivers. He has not ruled 
out more states joining the roll-out trend. 

Work is ongoing in the six states 
identified for immediate roll-out 
by the two signal distributors ITS 
and Pinnacle to ensure a hitch-
free operation in each of the lo-
cations in the next phase of the 
Digital Switchover.
Within his first year in office as 
DG, Kawu ensured that all the 
outstanding payments due to STB 
Manufacturers for STBs supplied 
were made. He has also inten-
sified consultations with various 
state Governments to get their 
buy-in into the DSO process es-
pecially with a view to subsidiz-
ing the STBs for their citizens.

The NBC boss has put in place 
plans to introduce world best 
practices and innovations into 
the process of monitoring the 
airwaves. To this end, he has en-
gaged manufacturers of Broad-
cast equipment in several confer-
ences, workshops and summits, 
on the best way of monitoring 
the airwaves in the 21st century. 
To fulfil his promise of prioritis-
ing capacity building, Kawu en-
sured that all cadres of staff of 
the Commission were re-trained 
within one year of his assump-
tion of office both at home and 
abroad. In the area of staff wel-
fare, the DG has also been able 
to meet the welfare entitlements 
of staff as at when due.
He is consciously equipping the 
various Zonal and State offices 
of the Commission with needed 
equipment for maximum pro-
ductivity. In January 2017, he di-
rected the relocation of the Mai-
duguri Zonal office, which was 
temporarily moved to Gombe 
State in 2013, in the heat of Mil-
itancy in the North-Eastern axis 
of the Country. Today, the Mai-
duguri Zone is operating from 
Maiduguri.
Over the years many operators 
have either delayed in paying or 
refused to pay for the renewal of 
their licenses thereby hampering 

the operations of government. 
With great courage, he directed 
licensees who were indebted to 
the Commission to pay up their 
commitments or be sanctioned. 
The response has been very im-
pressive. Debtor stations have 
continued to besiege the Com-
mission to settle their bills.
The focus today is the bench-
mark of 2017, which was 
agreed upon by countries in 
the West-Africa sub-region for 
the Switchover from Analogue 
to Digital Terrestrial Television 
Platform. Towards achieving 
this, Kawu and his manage-
ment team have continued to 
engage the various stakehold-
ers involved in the transition 
including Legislators, the Ex-
ecutive arm of government, 
Broadcasters, Educational In-
stitutions, Marketers and sup-

pliers of Broadcast equipment, 
the international communities, 
etc., on the success of the DSO 
and the general development 
of the broadcasting industry in 
Nigeria.
Under his leadership, the Com-
mission is in the process of giv-
ing the industry the 6th Edition 
of the Nigeria Broadcasting 
Code. A meeting was recently 
held in Kano to brainstorm on 
the new code.
The consensus is that, within 
one year, with the cooperation 
of stakeholders in the broad-
casting industry, Mallam Is’haq 
Modibbo Kawu has instilled 
confidence in the Broadcasting 
Industry with dignity of service 
while forging ahead to make 
his mark in the annals of the 
history of Broadcast Regulation 
in Nigeria.
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President Muhammadu Buhari 
may have put Nigeria on a 
stage for a profound shift to-
wards huge wealth creation 

when in April last year, he made 
possible the Digital Switch Over 
(DSO) in Jos. By December 2016, 
the government made sure that 
Nigeria reached a point of no re-
turn when the Abuja phase of the 
project (transition from analogue 
to digital broadcasting) was suc-
cessfully launched. But why are Ni-
gerians not celebrating President 
Buhari for opening this channel of 
wealth, which without prejudice 
past administrations struggled but 
failed to achieve?

There seems to be a lack of full 
understanding of the implications 
of switching from the analogue 
terrestrial broadcasting to digital 
terrestrial broadcasting in terms 
of general wealth creation in Ni-
geria. Having a cerebral engage-
ment with my team was incumbent 
when the reality of digital television 
came knocking like never before in 
the history of this country. By that, 
I was able to see huge opportuni-
ties in Digital Terrestrial Television 
for young and upcoming entrepre-
neurs, engineers, software devel-
opers, writers, script writers, film 
and video producers, computer 
game producers, graphic artists, 
animators, costume designers, ad-
vertising and the list goes on and 
on.

While I agree with the Minister of 
Information and Culture, Alhaji Lai 
Mohammed, when he spoke at the 
DSO launch at Mpape hills, Abuja, 
that the switch over will grow the 
advertising revenue of broadcast-
ing organisations by $400 million 
per annum and create more jobs, 

and create a free TV distribu-
tion network for Nollywood, I 
dare to declare that the over-
all figure for the entire cre-
ative and digital sector runs 
into several billions of dollars 
per annum if properly tapped.

To get a sense of how these 
huge benefits will come to 
Nigerians, we need to look at 
the digital value chain in or-
der to enumerate the advan-
tages to broadcasting com-
panies, the consumer and the 
government.

In the first instance, broad-
casters will benefit immensely 
in cost savings on equipment 
purchase and maintenance, 
salary and other overhead 
costs. They will also be able 
to carry up to between four 
and six channels on the same 
frequency, while digital pro-
grammes can be syndicated. 
In other words, under the 

analogue system, if you are 
watching NTA at 9pm, you will 
only be able to watch the News 
only, whereas, with Digital Tel-
evision, you can watch up to 
four or six programmes on the 
same NTA at the same time.

Technically speaking, digital 
broadcasting standards auto-
matically increase the capacity 
of networks by improving spec-
trum efficiency. This means that 
more data can be transmitted 
per unit bandwidth, as conver-
gence of media on the digital 
television allows between 4 
and 18 services to be accom-
modated.

Another benefit is the 
much-announced high signal 
quality which eliminates noise 
interference and lowers energy 
consumption. With these, we 
see a load of diesel consump-
tion removed from the shoul-
ders of broadcast stations.

BENEFITS OF DIGITISATION
As for content producers, com-
prising independent programme 
producers, and film producers for 
both radio and television, etc, the 
opportunity is extremely huge. 
The fact is that as the broadcast 
stations increase their channels, 
they will need content to fill the 
space, thus ensuring that demand 
for good and quality content in-
creases just as the competition in-
evitably increases.

What are the benefits to con-
sumer? 
Digital Terrestrial Television (DTT) 
offers the consumer a very wide 
range of benefits which include 
wider choice of programmes and 
services, high definition TV, fast 
data services without internet and 
little or no signal interference plus 
great picture quality.

There is also what I call great con-
venience in DTT. You can order 
‘video-on-demand’- this catch-up 
service allows viewers to watch 
programmes at a time of their 
choosing. Parents can also lock 
the screen either by programme 
classification or the full channels. 
There are young software devel-
opers of Nigerian descent who 
are already perfecting more ap-
plications for a richer TV viewing 
experience. I am also aware that 
more advanced services like vot-
ing can be enabled in cases where 
a return channel is available and 
there is political will to execute it.
The President must be seen as 
an early adapter and adopter of 
technology. We know that by the 
BVN and TSA, which have made 
a huge difference in the econom-
ic landscape of Nigeria. With the 
crossover from analogue TV to 
Digital Terrestrial TV, more and 
greater benefits will accrue to 
government. For example, inter-
active applications will evolve to 
robustly provide a very low cost 
way of delivering public services to 
over 30 million homes who do not 
have broadband access. Things 

like early warning systems for 
natural disasters, CCTV system in 
the neighbourhood against rob-
bers and hoodlums and faster in-
formation on terrorism are easily 
broadcast in real-time.

There are also some wider ben-
efits to Nigeria’s economy which 
the government can engineer. 
For example, the experiments 
on digital broadcasting started 
in 1940, and by the first day of 
November 1998, the first digi-
tal signal was transmitted in the 
United States. Thereafter, the 
Congress directed their regulat-
ing body, FCC, the equivalent of 
our own NBC to forbid all stores 
to sell TV’s without an internal 
tuner within a given time frame. 
Similarly, our Government should 
compel the manufacturers of TV 
sets with integrated digital tun-
ers (IDTVs) to make them in Ni-
geria and definitely aerials and 
other components should also be 
made in Nigeria considering the 
multiplier effects of such local in-
itiative on the economy. Consider 
the number of jobs that will be 
created as well as the technology 
transfer advantage for our up-
coming technicians!

As you read this, the creative and 
digital industries are one of the 

fastest growing sectors in 
the United Kingdom and in-
ternationally. In the UK cre-
ative employment is totalled 
2.9 million jobs and keeps 
rising. It is said that the cre-
ative industries are worth 
more than £10million an 
hour and the export servic-
es of creative industries ac-
counted for 8.7% of total ex-
port services for UK in 2013 
alone.

The benefit of the emerging 
Digital Terrestrial Television 
is truly huge both in terms 
of job and wealth creation. 
We must salute the courage, 
thoroughness and smart 
moves of the government 
for enabling the roll-out 
of the DSO. Equally we all 
must commend the leader-
ship of NBC, especially Mr. 
Edward Amana for National 
honours for scaling all man-
ners of hurdles, red-tapes 
and bureaucratic landmin-
es to deliver the project. We 
must also continue to put 
pressure on the government 
until all the states are cov-
ered.

Tella is CEO of Tributes 
Television

By Aderibigbe Adeleke Tella 

Information/Culture Minister, Alhaji Lai Mohammed



In 1994, Pinnacle Communications Limited 
was incorporated in Nigeria. Presently, the 
company has fully operational offices in Ka-
duna and Abuja, doing what it was set up to 

do.

Its core business includes Broadcast Engineer-
ing, Radio Transmitters, Television Transmitters, 
Masts, Towers, Antennas and Feeders, Digital 
Radio and Television studios, Outside Broad-
cast Vans (Radio and TV), Training in Broadcast-
ing and Maintenance of Broadcast Equipment.

In 2003, the broadcast communications division 
of American conglomerate Harris Corporation 
appointed Pinnacle Communications Limited as 
its exclusive representative in Nigeria. It is im-
portant to emphasize that Harris Corporation, 
whose production facility is located in Quincy, 
Illinois USA, is the world’s largest manufacturer 
of both radio and television transmitters.
Although Harris metamorphosed into GatesAir 
in 2014, it continues to be represented exclu-

sively in Nigeria by Pinnacle Communications 
Limited. This year, GatesAir celebrated its 95th 
anniversary, marking 50 years of operation in 
Nigeria. 

Pinnacle also established a very strong relation-
ship when it partnered with Jampro Antennas In-
corporation of Sacramento, USA. Jampro recent-
ly acquired AlanDick and Co., UK, and is rated 
as one of the top players in the field of broadcast 
antenna and related systems as well as broad-
cast towers and masts.

Pinnacle has in the period, since 1997, commis-
sioned approximately 70 radio and television 
transmitters, 15 Outside Broadcast vans, 30 dig-
ital studios and several masts and antennas. It 
has consistently won recognition and awards at 
both local and international fora. 
For consumers, the means of watching tele-
vision is simple and has remained largely un-
changed since the 1950’s. With one push of a 
button, news from around the world, memora-
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ble storylines and images of far flung places are 
buoyed directly to you. Still, television continues 
to evolve as we move towards the digital era.

On 16th June 2006, a treaty agreement was 
signed at the conclusion of ITU’s Regional Radio 
Conference in Geneva, heralding the develop-
ment of all digital terrestrial services for sound 
and television. 

The digitisation of broadcasting in Europe, Afri-
ca, the Middle-East, and the Islamic Republic of 
Iran by a target date of 17th June 2015, repre-
sents a major milestone towards establishing a 
more equitable, just and people-centered infor-
mation society, connecting the unconnected in 
undeserved and remote communities and clos-
ing the digital divide. This process is called Dig-
ital Switch-Over (DSO) and involves a transition 
from Analogue to Digital TV broadcasting.

In 2014, the Nigerian government, through 
the National Broadcasting Commission (NBC), 
joined the train and commenced its compliance 
with the ITU collective agreement by seeking for 
competent backbone operators.

Out of several interested companies and or-

ganisations, the NBC in its wisdom, shortlisted 
9 companies. Pinnacle Communications Limited 
came tops and this led to the licensing of Pinna-
cle.

On 22nd December 2016, the Federal Govern-
ment of Nigeria commissioned the Abuja facil-
ity of Pinnacle Broadcast; providing for the first 
time ever in Nigeria, fully digital signals on the 
terrestrial platform, delivering 30 channels 24/7 
to ordinary Nigerians residing in Abuja and en-
virons. 

Pinnacle has achieved a first in all ramifications 
and is poised to replicate this feat in the coming 
months and couple of years nationwide. 

You might be wondering about the personality 
behind this massive achievement; it is no other 
than a humble gentleman known as Sir Lucky 
Omoluwa. Sir Lucky, as he is fondly called, is a 
dedicated philanthropist with a passion for con-
tributing to the welfare of widows, the less privi-
leged and orphans in the society. 

He is an enthused promoter of the game of golf 
and sponsors both professional and amateur 
golf tournaments in Nigeria.

Omoluwa was knighted by Pope Benedict in 
Rome in 2010. He was also awarded special 
recognition by the US Congress in Washington 
DC in 2012. He is on the board of several other 
companies in construction, state development, 
educational institutions, international procure-
ment, and security.

Humble and unassuming, the Pinnacle Chair-
man is happily married with children and a 
grandson.
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The Digitisation process has faced daunting challenges before the landmark launch of the Abuja switch on 
December 2016. Based on logistics, six states have been earmarked for the next phase of the programme. 
The DG NBC Ishaq Modibbo Kawu is not intimidated by the challenges. He speaks with KALADA WILSON 
for Freetv Broadcast Journal

As the Chief driver of Nigeria’s DSO, what is 
your assessment of the DSO project so far?

I spent most of my professional life making pro-
grams on radio and television and then editing 
newspapers and writing columns and all that. One 
of the things I noticed about Nigeria is that we are 
a country where we hardly ever celebrate our own 
success, and quite honestly, the Nigerian digital 
switchover process is a major success despite the 
challenges we faced over the years.

We have been attending conferences across the 
African continent and other parts of the world. 
People ask questions about the Nigerian DSO be-

cause we have a very advanced process and I 
think that what we have done in West Africa, 
what we have done on the African continent 
is to have a process that is Nigerian-driven, 
Nigerian run and that is a major develop-
ment for all of us. That is something that we 
must celebrate.

I think we should start from that optimistic 
perspective. There are challenges, but it is a 
question of what do you say about perspec-
tive; is the cup half-empty or is it half-full? 
For me, what we have done opens an aper-
ture for successes into the future. We took a 
decision, which was a very challenging deci-

sion – after we have done the 
pilot in Jos, we have done the 
switchover in Abuja, we are go-
ing to go to one state in each 
of the geo-political zones. As 
I am talking to you, our signal 
distributors are installing facili-
ties in some of those states. So, 
we are going to take that extra 
step and launch in these states. 
We will do that in phases until 
we cover the entire Federal Re-
public of Nigeria.

This is a very huge country with 
a lot of logistic challenges but 
where there is a will, there is a 
way. We will get it done because 
we have a responsibility to the 
Nigerian people. We have a 
responsibility to the president 
of Nigeria, His Excellency, Mu-
hammadu Buhari, who ad-
dressed the international com-
munity and said the Nigerian 
government was determined to 
ensure that we are the best of 
the digital economy, and a very 
central aspect of that is what we 
are going to deliver with digital 
switchover. This is because we 
are going to provide platforms 
which have 70% of content on 
television being done by Nige-
rians and that offers opportu-
nities for young people, young 
producers to form new compa-
nies that will do content for Ni-
gerian television.

We are going to have 24-hour 
television cycles and you must 
have content because the es-
sence of television today, the 
essence of broadcasting is the 
content you put on radio and 
on television. The DSO offers 
platforms for Nigerians to chal-
lenge themselves to produce 
the best content. This country, 
already, is the hub of content in 
the African continent and now 
there will be more opportuni-
ties. The future is very rich in 
possibilities for Nigeria.

After successive failures of 
the DSO, you’ve been able 
to take off successfully. What 
are plans for its sustenance 
and coverage?

You know the truth about cover-
ing the entire country is direct-
ly related to getting the finance 
and the funding. What we are 
doing now is to try to partner 
with the government of the Ni-
gerian states. We want the state 
governments to put money in 
the production of Set-Top-Boxes 
and then also provide the ena-
bling environment for our signal 
distributors when they come to 
their states, in terms of provid-
ing C of O for land, if they need 
land to be able to install equip-
ment or to partner with their 
broadcasting organizations if we 

have to use their masts and 
so on.

So, we will continue to do the 
very best that we can to ensure 
that as we finish one phase of 
the Switch Off of analogue 
and Switch On of digital in 
one region of the country, we 
do a sustained and sustaina-
ble plan for other parts of the 
country. I am sure that we will 
achieve digital switch over in 
Nigeria which will be a major 
victory, not only for Nigeria, 
but for the African continent 
if Africa’s largest population 
and Africa’s, pardon me, most 
important country is able to 
achieve this success.
What would be the clear-
cut responsibilities of the 
key players, i.e. the chan-
nels, the content aggrega-
tors, the signal distributors 
and Set-Top-Box manufac-
turers?

Let’s start by saying that all of 
these are part of a collective 
whole to deliver the digital 
switchover, but the signal dis-
tributors provide a platform 
because they install the trans-
mission systems. What are 
they going to transmit? They 
transmit the content coming 
from the channel owners. At 
the moment, we have thirty 
of them. We’re having local 
channels, regional channels, 
national channels; this is the 

Nigeria is Committed to the Digital 
Switch Over – Kawu

I am not intimidated about the 
date, june will come and we 

would have done a substantial 
part of the switchover and then 

we will continue addressing 
different parts of the country. 

It is going to be a process 
that will continue.
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process as we move around the 
country.

For Set-Top-Box manufacturers, 
it is still the set-top-box that the 
signals will come through to the 
residences of our viewers, and 
all these materials are put to-
gether by our content aggrega-
tors who also have the respon-
sibility of putting together with 
the help of a satellite company.
So, there are so many critical 
stakeholders, all of us working 
together to be able to achieve 
digital switchover in Nigeria.
What would you consider as 
the current challenges fac-
ing the DSO in Nigeria to-
day? Do you consider them 
surmountable?

You have to start from the fact 
that the digital switch over pro-
cess is a major national pro-
ject. It is a project that would, 
as envisaged, change the way 
that broadcasting is delivered 
to the Nigerian people. It is a 
technical as well as a logistic 
challenge and in that kind of 
context, you will naturally have 
a lot of issues that you’re deal-
ing with. For instance, if we 
look at all the basic elements, 
we first of all have to license 
all the signal distributors. That 
we have successfully done, we 
have two. We have licensed 
companies to be producers of 
Set-Top-Boxes in a country that 
we envisage will have to have 
almost 40 million set top boxes.
All these components brought 
together means that you will 
have to spend a lot of money to 
be able to deliver digital switch 
over. 

So, the major challenge has 
always been that you need a 
huge amount of finance and 
the Nigerian government had 
to provide most of that at a 
point where the economy was 
entering a recession and there 

was a lot of competition on gov-
ernment resources for other areas 
of national development; health-
care, education, infrastructural 
renewal and so many others.
All these contending forces are 
also related to the amount of 
money that can be put togeth-
er to do a digital switchover. So, 
these were challenges that have 
militated against the switchover 

process in Nigeria; 
Yes, they are surmountable.
For a long time, we couldn’t put 
together a pilot phase of the pro-
ject which was eventually achieved 
in Jos as you know. Fifteen tele-
vision channels were offered to 
viewers in Jos, and then after Jos 
we learnt some lessons about the 
whole process and by the end of 
last year; December 2016, we 
were able to begin the defini-
tive commencement of analogue 
switch off and digital switch over 
in Nigeria with the Abuja launch.

The DTH is talked about as be-
ing the best way of covering 
the country more easily than 
the DTT. Why the preference?
All over the world, the basic pref-
erence is always the DTT; in Eng-
land, in Australia, everywhere, 

challenges, we must deliver dig-
ital switchover and we will.

On resumption of office as 
DG, you promised to pro-
fessionalize the work force 
there. How is that going?

When I came in, I noticed there 
was a backlog of training for 
staff and some members of staff 
had not done any training at 
all for years. The first thing we 
decided to do from June 2016 
was to ensure that before the 
end of 2016 every single mem-
ber of staff went on a training; 
from directors, right up to driv-
ers and cleaners. We achieved 
that by the end of 2016. In the 
new year (2017), we prepared a 
training program for every sin-
gle member of staff. You did not 
have to know anybody, you did 
not have to lobby anybody to be 
able to go on training. Our work 
is about keeping people at the 
cutting edge of the professional 
platform of broadcasting.

What are the critical factors 
of a successful DSO launch in 
a city?

You must put in place equip-
ment, do your test transmissions, 
do effective distribution; appoint 
distribution agents for the box-
es. Ensure that there is a lot of 
publicity about it and a seamless 
way to activate those boxes, to 
ensure that there is effective dis-
tribution of programs from our 
head end to that place. Get the 
local channels running, get the 
regional channels on air, get the 
national platforms up.  When all 
of them come together; effec-
tive distribution of boxes, crys-
tal clear signals from our signal 
distributors and a lot of publicity 
about what you are trying to do 
in a community. When you put 
all of this together, you achieve 
success.
So, all the stakeholders working 

together and ensuring max-
imum publicity in the com-
munity where we are going 
to do the switchover, that’s 
the way it goes. I know for 
instance, Freetv will then go 
to the city, do roadshows and 
put a lot of saturation public-
ity and then people get the 
effect that we are in town. 
We commission the process 
and then people begin to 
watch TV.

There is a fear within the 
system that the subsi-
dy regime might not go 
round the entire country 
after Jos and Abuja. How 
true is that?

The NBC, internally, has 
been doing a lot of debate 
about the subsidy regime. 
Is it really sustainable? We 
imported about 650,000 Set 
Top Boxes for about $26 mil-
lion American Dollars. That is 
a very expensive process with 
each box at $40. Now the 
question is; is it something 
that we can sustain given the 
state of the Nigerian econ-
omy? That is the reason we 
are trying to get the Nigeri-
an state governments to put 

money into boxes, so that at least 
they can then get their money to 
buy boxes for their own people.
So, it is a debate that we are con-
tinuing to have about the efficacy 
of the subsidy regime especially 
in a period when there is so much 
contending need for the finances 
of the government. So, these are 
the issues. Nothing is ruled in and 
nothing is ruled out as it is, but it 
is a very serious condition that we 
are facing at the moment.

Stakeholders of the broadcast 
industry attended the meet-
ing in Kano for the review of 
the broadcasting code. What 
is it you’ve done differently?

The review of the broadcasting 
code is a very important part of 
the regulatory work of the indus-
try and the review brings all the 
critical stakeholders for us to look 
at the ground norm of our profes-
sion, but what we now did here 
was to say, broaden the base of 
participation, bring in civil soci-
ety groups. We commissioned 
some studies, especially the is-
sue of hate speech which is very 
central, and is a major crisis for 
us in Nigeria. We commissioned 
the study because we were trying 
to put into the code new regula-
tions about hate speech we want 
to also work with the INEC, the 
National Human Rights Commis-
sion, to be able to ensure that 
this becomes part of legislation.

As you know, in NBC, we lev-
erage upon the experiences of 
our old professionals; those who 
have worked with us, who helped 
to create the instrument in the 
first place. Because experience is 
very vital in a situation like this 
and from what you’ve seen, you 
can see that the beats are guid-
ed by the experience that people 
have and I think it is very vital to 
having a successful document 
that can guide our industry over 
the next five years.

but you have places where 
there are difficulties. For in-
stance, you may not be able 
to install transmitters in the 
Mambila part of the plateau, 
the Obudu Cattle Ranch etc, 
they use DTH. DTH is always 
used as a supplementary ap-
proach to reaching people in 
remote parts of the country 
and that is the same platform 
that we are using in Nigeria. 

Majority of Nigerian view-
ers, maybe 85-90% will 
come from DTT and then 
the remaining 10% or there 
about, especially in very re-
mote parts of the country 
will then be reached by DTH 
format. So, we are not doing 
anything out of the ordinary, 
this is the best international 
practice.

Would you say the June 
deadline is sacrosanct?

Frankly, I am not intimidat-
ed about the date. June will 
come and we would have 
done a substantial part of the 
switchover and then we will 
continue addressing different 
parts of the country. It is go-
ing to be a process that will 
continue. The sun will shine 
in June, it might rain in June 
but Nigeria will continue. So, 
I think what we should con-
centrate on is the fact that 
we have a plan to achieve a 
switchover in our country. We 
are taking it in phases and by 
the end of June, hopefully, 
we would have finished these 
six states in the six geo-polit-
ical zones and moved to an-
other part of the country. We 
will continue to deliver until 
we cover the entire Federal 
Republic of Nigeria.

As you know, this a very huge 
country with infrastructural 
challenges but despite those 

The review of the broadcasting 
code is a very important part 
of the regulatory work of the 

industry and the review brings 
all the critical stakeholders for 
us to look at the ground norm 

of our profession,

“

“We are going to have 24-hour 
television cycles and you must 

have content because the 
essence of television today, the 
essence of broadcasting is the 
content you put on radio and 
on television. The DSO offers 

platforms for Nigerians to 
challenge themselves to 
produce the best content

“

“



Television has changed a lot in the last few 
decades. These changes haven’t been lim-
ited to the move from analogue to digital 
delivery, creation of increasingly beautiful 

and life-like images or even an ever-expand-
ing diversity of programming. The  way in which 
viewers consume this content has changed too.

Shane Pero, Google’s Managing Director of glob-
al partnerships, explored this latter change dur-
ing a super session “Google at NAB Show: Media 
Innovations – Bridging the gap between Linear TV 

and Digital.” Peros, along with several other 
industry leaders, took a look at the “quantum 
shift” in content consumption habits enabled 
by today’s technology, as well as the business 
model shifts that have followed.

“If you think about traditional TV, it [was] a 
one-way street — a uniform mass media ex-
perience. Everybody saw the same shows, at 
the same time, with the same ads, on one sta-
tionary screen,” said Peros. “Programs were 
created that appealed to the widest possible 
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audiences. Advertising [was] sold on very 
basic demographic information. Everybody 
tuned in at specific times or they missed out.

“In audience measurement today, digital 
technology is changing how viewers experi-
ence and interact with TV. It’s a much more 
diverse and personal experience; because of 
the availability of data, TV is now a two-way 
street. Shows don’t have to cater to the high-
est common denominator to find success 
anymore. They can thrive on a very specific 
niche audience. Audiences can experience 
these shows whenever, wherever they want, 
be it live, on demand, inside the living room 
or on the go. Advertising can be specifically 
targeted to individuals using data.”

While the clustering of an entire family 
around a single TV set doesn’t often hap-
pen anymore, content consumption in a 
nonlinear fashion on smartphones, tablets 
and computer screens has not yet replaced 
conventional viewing on the big screen. This 
creates some big challenges for media pro-
ducers, advertisers, program distributors and 
others in the TV content chain. The “gap” in 
the presentation’s title refers to the differ-
ences in these two content consumption mo-
dalities.

“From a business standpoint, the industry is 
transitioning between these two states, and 
it’s a complex issue to solve,” said Peros. 
“Linear TV is still how viewers spend the ma-
jority of their time, and is where the majority 
of advertising dollars are spent. So, you have 
this entire ecosystem of linear distribution 
and advertising technology and business 
practices on one hand, but on the other, as 
people continue to shift their viewership to 
digital, you have a somewhat different tech 
stack and business model.”

“It’s an interesting dichotomy — technolog-
ical innovation can produce new opportuni-
ties for growth, but these opportunities may 
interfere with legacy business models. That’s 
why it’s critical for today’s media CTOs to 
work in lockstep with their C-Level counter-
parts on the business side. 

TV companies need to operate not only as 
producers of world-class content, but also as 
high-functioning technology companies.”

Peros is optimistic that this “gap” will be bridged in 
time, and feels that all players will benefit.

“TV companies [will] increase the value of their 
businesses; advertisers [will] reach audiences more 
effectively; and most importantly, viewers [will] con-
tinue to be transported with immersive entertain-
ment experiences,” said Peros.

Attendees interested in a look at television’s future 
and the potential that its changing landscape will 
offer were encouraged to attend this session to 
learn more about the increasingly tighter interac-
tion between media and technology.
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Multichoice Ghana has confirmed 
that customers who purchase the 
Samsung S8 handset will be al-
lowed to download and install the 

DStv Now App on their handsets which gives 
them access to watch live DStv on-the-go. 

Speaking at the launch event of this unique 
partnership, Cecil Sunkwa Mills, General Man-
ager, Multichoice Ghana said: “our mission is 
to deliver value to our customers by making 
great entertainment more accessible through 
partnerships like this one with Samsung. We 
join hands with Samsung to bring into the 
homes of everyone who purchases a Samsung 
S8 handset an HD Zapper decoder with two 
months of the access bouquet on DStv”.

“As a video entertainment company, our role 
is to enrich lives and with this partnership we 
envisage happier customers, not only because 
their homes will be charged with the riveting 
soccer, movies, news and kid’s edutainment 
on DStv, but also from the increased produc-

tivity the Samsung S8 handset guarantees us-
ers,” she added. 

The former South African Communi-
cation Minister, Faith Muthambi, has 
won the case against e.tv to support 
non-encryption of set-top boxes. The 

conclusion of the case could now pave the 
way for the finalisation of the much-delayed 
digital-migration process.

However, the new Communication Minister 
Ayanda Dlodlo backed the encryption of Set-
Top-Boxes in line with ANC policy. The legal 
battle began in 2016 when e.tv won a case 
about an amendment to the broadcasting dig-
ital migration policy the former minister made 
in 2015 which did not follow the regulation of 
the court. This decision has been overturned 
by the constitutional court.

The legal battle delayed South Africa’s plans 

MULTICHOICE GHANA TO 
ALLOW SAMSUNG 
CUSTOMERS ACCESS DSTV

SOUTH AFRICAN MINISTER 
WINS COURT BATTLE FOR TV 
ENCRYPTION SIX STATES AS MODEL FOR 

DIGITAL SWITCH OVER 
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to migrate from analogue to digital, after the 
manufacture and distribution of set-top boxes 
had to be suspended pending finalisation of 
the case. Muthambi’s stance on non-encryp-
tion was supported by pay-TV company Mul-
tiChoice, and public broadcaster SABC.

The Constitutional Court ruled that the 2015 
Broadcasting Digital Migration Policy amend-
ment was lawful; after the Supreme Court of 
Appeal had ruled that the process Muthambi 
followed to revise the policy was invalid and 
unlawful. The Supreme Court had said the 
amendment was irrational and in breach of 
the principle of legality as there had been no 
consultation. e.tv had also argued that the 
state-subsidized set-top boxes should support 
encryption, and that its ability to encrypt fu-
ture broadcasts was “essential to its business 
plans”.

The Director General of the Nation-
al Broadcasting Commission, Mallam 
Is’haq Modibbo Kawu, has confirmed 
that Nigeria will adopt six states for the 

phased implementation of switch-over from 
analogue to digital broadcasting.

Kawu’s confirmation is coming just as the 
Minister of Information, Mr. Lai Muhammed, 
dropped the hint, while playing host to the 
Niger Republic’s Minister of Communication, 
Koubra Abdoulaye that Nigeria would switch 
over from analogue to digital in six states 
across the six geo-political zones within the 
next one month.

Kawu explained that the six states chosen in-
clude Enugu in the Southeast, Kaduna in the 

Northwest; Gombe in the Northeast; Kwara 
in the North Central; Delta in the South-South 
and Osun in the Southwest.

The Director General stated that the commis-
sion will remain optimistic; adding that by the 
end of the year, at least half of the country 
would have access to Free Digital Television 
content.

“Following the successful launch of the Abu-
ja switch over last December, we announced 
a plan to launch in one state from each of 
the six geo-political zones of Nigeria. Conse-
quently, the following states were chosen for 
the next phase of the project: Kaduna in the 
Northwest; Gombe in the Northeast; Kwara 
in the North Central; Osun in the Southwest; 
Delta in the South-South and Enugu in the 
Southeast.

“I am happy to inform you that at our last 
stakeholders’ meeting last week, the decision 
was taken to launch in Ilorin, Kwara state by 
the end of June; Kaduna by the beginning of 
July, these follow the completion of the instal-
lation of the transmission facilities in these lo-
cations; and subsequently, we would launch 
Osogbo in Osun; Enugu in Enugu state; and 
then Delta as well as Gombe state.”

While admitting that Nigeria could not com-
pletely switch over from analogue to digital TV 
broadcasting on June 17, 2017 as earlier pro-
jected by the federal government, he pointed 
out that the DSO process presents a huge fi-
nancial, technical and logistical challenge and 
switching on a huge country like Nigeria, re-
quires tremendous financial commitment.

Digital Switch Over (DSO) is a global move-
ment driven by technology to migrate from 
current analogue TV experience where view-
ers use antennas to search for signals to a 
crisp screen viewership and multiple channels 
access using Set Top Boxes (STBs) connected 
to TV’s.
The transmission directive was handed down 
to nations by the International Telecommuni-
cations Union (ITU) to make plans to switcho-
ver as soon as possible so that more frequen-
cies that are now very strategic for broadband 
penetration are released as dividends. 



In recognition of the 
work SES Africa is do-
ing to accelerate the 
Digital Switchover 

(DSO) process, the Direc-
tor-General of the Na-
tional Broadcasting Com-
mission (NBC) Mallam 
Is’haq Kawu visited the 
teleport at the heart of 
the DSO project in Nige-
ria on Friday, June 16th 
2017.

Kawu says “Good to know 
about this Nigerian com-
pany – Computer Whare 
House Group (CWG) and 
see the different things 
that you do for the Ni-
gerian economy and the 
DSO in partnership with 
SES”.

Modibbo also disclosed 
that CCNL, a company 
licensed by the National 
Broadcasting Commis-
sion (NBC), is the certi-
fied content aggregator 
and platform owner for 
the free-to air DTT and 
DTH platforms in Nige-
ria, and is playing a key 
role in the Nigeria Digital 
Switchover (DSO) process 
by getting channels onto 
the DTT network for ter-
restrial viewing and the 
DTH for satellite viewing, 
both under the brand – 
FreeTV.
More than 25 million 
households will be con-
nected as a result of the 
DSO and move from re-
ception of a very limit-
ed number of analogue 
channels to at least 30 

digital channels of-
fering high quality 
picture and sound.
Rajiv Mekkat CEO 
at CCNL/FreeTV, 
who was part of 
the invitees to the 
meeting, explained 
that “We use sat-
ellite technology to 
aggregate channels 
to the SES head-
end for onward 
distribution of DTT 
signals. Satellite’s 
c o m p r e h e n s i v e 
reach gives us the 
possibility to deliv-
er our TV content to 
the entire popula-
tion of Nigeria.” 
According to James 
Agada, CEO of 
CWG, SES provides 
space segment and 
specific ground ser-
vices, while Com-
puter Warehouse 
Group (CWG), SES 
partner teleport op-
erator, locally man-
ages the teleport 
services, to turn-
around the chan-
nels from all over 
Nigeria by way of 
Microwave, Fibre, 
IP or satellite, Mul-
tiplexing and uplink 
as DTH and contri-
bution for DTT.
Agada disclosed 
that “CWG has 
been in a strategic 
alliance with SES 
for over 15 years 
and are proud to 
be part of the main-
stay group for the 
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NBC BOSS VISITS SES,
IMPRESSED WITH PARTNERSHIP

TOP 5 
CHANNELS 
SURVEY

With the switching over from analogue to digital in 
Jos and the Federal Capital Territory in April and 
December 2016 respectively, television viewing is 

taking a new pattern. FreeTV undertook a survey on the 
trend.

The survey was conducted over a 30-day period in both 
locations.  Social media handles were used for the exercise. 
A total of 100 persons participated in the survey, while 83 
answered the questions, 17 persons skipped. 

Interestingly four age brackets 15-22 years, 23-40 years, 
41-60 years and 61 and above were used.

AS THEY STAND

landmark Digital Switchover (DSO) Pilot project in 
2016; providing our teleport services and support. 
We look forward to replicating more successes 
aimed at revolutionizing the broadcast landscape 
in Nigeria in the year 2017 and beyond.”

TVC News    22

Channels TV    22

NTA Parliament   20

NTA 24    20

AIT     20

Nolly Africa    19

Kennis Music    19

Silverbird Television   18

NTA Abuja    18

Kwese Free Sports   18

CNBC Africa    18

1Music    18

Wazobia TV    17

TVC Entertainment   17

GET TV    15

Galaxy Television   15

Liberty TV    14

ONYX     13

AWA     13

Pidgin TV    12

ITV     12

Dexterity     9

Aso TV      8
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The Nigeria Broadcast-
ing Code dates back 
to 1994, when the 
first edition was put 

together by stakeholders 
under the supervision of 
the National Broadcasting 
Commission (NBC). In order 
to meet up with the emerg-
ing trends in digital broad-
casting, a transition of the 
regulatory frame work from 
analogue to digital, became 
apparent. 

Although there has been a 
fairly regular review of the 
code, it remains the edict 
by which all operators are 
guided. As such, its impor-
tance cannot be overem-
phasised. In all honesty, the 
principles, rules and regu-
lations guiding the practices 
and operation of the broad-
cast industry, as contained 
in the code, have been op-
erated since the analogue 
era. Hence, the need to 
rework the document to fit 
the modern trend in broad-
casting. 

The National Broadcasting 
Commission (NBC), kicked 
off a four-day retreat at the 
ancient city of Kano to re-
view the Broadcast Code 
and develop strategic tem-
plates that will drive the ter-
minal segment of the deliv-
ery of Digital Switch Over 
(DSO) in Nigeria.

In his opening remarks, 
the Director General of the 
NBC, Mallam Ishaq Mod-
ibbo Kawu, said in order 
to ensure professionalism 
in broadcasting, the code 
has to be reviewed in line 
with Nigeria’s political as-
pirations and is expected 
to serve as a central docu-
ment to keep professionals 
in check.

The Minister of information, 
Alhaji Lai Mohammed in 
his speech, said the retreat 
took into consideration the 

AS BROADCASTERS 
GATHER IN KANO

existing code with a view 
to incorporating innova-
tions in the industry and 
the government’s stance on 
self-sufficiency. 

“It is important to ensure 
that the code reflects the 
changing priorities of our 
time, as the government 
of change shifts emphasis 
from consumption to pro-
duction, from importation 
to self-sufficiency, and from 
dependence on oil to a 
more diversified economy.”
The minister reminded 
broadcasters that the main 
aim of the code is to en-
sure the delivery of quality 
broadcasting to Nigerians. 
He implored all stakehold-
ers gathered at the retreat 
to work towards a better 
broadcast industry in Ni-
geria and described it as 
“a great opportunity at the 
dawn of a new era in broad-
casting.”

Earlier in his goodwill mes-
sage, the Kano State Gov-
ernment, represented by 
the Secretary to the State 
Government, Alhaji Usman 
Alhaji, urged the NBC to 
continue to pay close atten-
tion to the activities of some 
broadcasters in Kano.

He said the review of the 
code comes at a point when 
most local broadcast radio 
stations consistently breach 
the provisions of various 
sections of the Code, which 
include disregard for con-
stituted authorities and 
unguarded comments that 
pose a threat to the peace 
and stability of the state.
The Chairman, Broadcast-
ing Organisation of Ni-
geria (BON) Mr John Mo-
moh, while addressing the 
gathering, expressed hope 
that the review would solve 
problems of professional-
ism in the industry.

He cited incidences of fla-
grant violations of the 
broadcasting code in the 
period leading up to the 
2015 general election by 
broadcasting stations as 
classical cases in point.

The retreat, which drew 
broadcasters from across 
Nigeria to review the na-
tion’s Broadcasting Code, 
promises guidelines that 
will ensure the highest form 
of professionalism and 
technological innovations 
in the industry.

CODE REVIEW MUST BE TOTAL.
By Stanley Nkwazema and Chioma Eke

No doubt Pinnacle Com-
munications has set en-
noble records in the com-
munication industry as 

only recently the firm was named 
the company of the year by one of 
Nigeria’s leading newspapers, the 
Daily Times. According to the man-
agement of Daily Times, Pinnacle 
emerged on account of blazing the 
trail and setting standards for the 
emergence of world class digital 
broadcasting in Nigeria.

The company achieved this envia-
ble feat due to the great entrepre-
neurial skill of Sir. Lucky Omoluwa, 
chairman/CEO of Pinnacle Com-
munications Ltd and his manage-
ment team.
Interestingly, Omoluwa’s story con-
tradicts the principles and norms 
of ego-tripping. He never draws 
attention neither does he function 
on the oxygen of his blooming re-
nown, and that is a wonderful trait 
in a shrewd businessman.

One good attribute that remains 
sacrosanct is that this Delta born 
businessman cherishes hard work 
and this has culminated in his 
success story. Humble to a fault, 
Omoluwa understands that humil-
ity is not a peculiar habit of self-ef-
facement but rather an insipid trait 
like having an inaudible voice, a 
selfless respect for reality and one 
of the most difficult and central of 
all the virtues. Hence his desire to 
remain humble, even when with his 
contemporaries. Indeed, not a few 
people are awestruck by Omolu-
wa’s humility as these marvelous 
traits accompany him as, like the 
proverbial bee, he silently does his 
work, knowing that without humility 
all will be lost. Fortunately, nothing 
is lost in the hive of the broadcast-

ing magnate.
Having taken Pinnacle Com-
munications to enviable 
heights and paving the way 
for Nigeria to join the league 
of nations that have migrat-
ed from analogue to digital 
broadcasting. This did not 
come easy as Pinnacle had 
to surmount the hiccups and 
initial challenges to emerge 
winners of the 2nd Broadcast 
Signal Distribution License 
Network for transition from 

analogue to digital.
Inspite of the short deadline, 
it took the company six weeks 
to secure, clear, build up the 
site and install state of the art 
transmission systems at the 
Pinnacle Mpape site.

Daily Times bestowed the com-
pany of the year 2016 award 
on Pinnacle Communications 
going by the successful launch 
of the Pinnacle Broadcast Cen-
tre, Mpape by President Mu-
hammudu Buhari who was 
represented by Vice President 
Yemi Osinbanjo in December 
2016.
Following the switch on, Abuja 
residents can now watch close 
to 30 channels, offering fares 
in news, entertainment, sports 
and business for free. The mer-
its associated with the switch 
on are numerous. For instance, 
there are possibilities of instant 
feedback which would assist in 
deepening the democratic pro-
cesses, while also enhancing 
the opening up of Nollywood 
film and creativity industry to 
offer access to Nigeria movies.

Pinnacle Emerges
Company of the Year

 As Daily Times Celebrates.

Sir Lucky Omoluwa recieving an Award From Former 
Dailytimes MD Tony Momoh
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